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COVID-19  
• The “Test the Season” event on December 20th provided the 

opportunity for the public to drive-thru and get COVID-19 

rapid test kits for free at the Mid-Ohio Food Collective. 

Several of our local Fire Departments distributed kits from 

their stations too as part of the event.  In under two hours 

18,000 test kits had been distributed.  Media attention 

before, during and after the event was significant. 

• The Communication Team developed holiday tips for those 

celebrating Hanukkah, Christmas, Kwanzaa and New Year’s. 

These tips were the same for each post: Get vaccinated, 

wear a mask (especially if unvaccinated), wash hands 

before eating food, outdoors is safer than indoors, talk about 

precautions with friends and family and travel safe. The team 

reached out to key members of our community that 

celebrate these holidays to ensure our tips worked for these 

holidays and remained respectful of traditions and 

celebrations. 

• The Washington Post wrote a story on Senate Bill 22 and how 

local public health is affected.  Joe Mazzola had an extensive interview with the reporter and helped 

connect her to other sources around the state. 

 

Long Haul COVID-19 Campaign 
• This week the Franklin County Board of Commissioners 

approved $250,000 in funding for FCPH to amplify our COVID-19 

messaging.  These funds were provided in response to the 

urgent situation we find ourselves.  FCPH will expand our long-

hauler campaign and our Spread Love Not COVID campaign.   

• In partnership with Resolve to Save Lives, FCPH is executing a 

long-hauler COVID-19 campaign. This campaign was 

developed to increase greater public awareness and 

understanding of long COVID and ultimately encouraging 

vaccination.  

• Prior to the launch of this campaign, Resolve conducted a 

national survey to determine whether stories about people 

experiencing long-term health problems from COVID-19 

influenced vaccine uptake. The research showed roughly 

one third were unaware of long COVID. After viewing a series of 

video testimonials about long haul COVID), 64% of the 

respondents said they are more concerned about the 

condition. And notably, about 40% of those who are 

unvaccinated said they are more likely to consider getting 

vaccinated after hearing the long-hauler testimonials.  

• The assets feature three individuals and their testimonials. You 

can view the :60 sec videos on our website landing page: 

https://longhaulers.vax2normal.org/. In additional to the :60 sec 

videos, we’ve also developed Spanish versions, static images 

and :30 and :15 video cuts. Available upon request. 

• The campaign launched in December, however, now thanks to the additional funding provided, we’re 

able to expand into more audiences and increase our reach with platforms such as connected TV, network 

and cable stations, TV Telemundo and social media, YouTube and radio. 

https://drive.google.com/file/d/1wCLwp4Urq8fmxOuaybD5tuLIXQrY1QoY/view?usp=sharing
https://longhaulers.vax2normal.org/


   

 

 

Spread Love, Not COVID Campaign 
• Even though Spread Love will be expanding its audience for our 

upcoming phase three, the tone of positivity and the message 

of hope that’s become a staple of Spread Love will still be there. 

• We continue our partnership with Canvaas Consulting. Will work 

with local ambassadors to capture portraits and quotes from 

them to use in the campaign. Authenticity, translating messages 

into multiple languages and representation will be the main 

focus of phase three. We will do targeting towards low uptake 

zip codes and expand the demographic and reach these 

individuals through expanded campaign tactics. 

 

Additional Communication Highlights 
 

Ohio Days 
• Zach Watson and Jalessa Caples are working with Canvaas 

Consulting on launching an ad campaign promoting Ohio Days 

starting in mid-January. The campaign aims to promote 

awareness of Ohio Days school lunches, take home gardening 

kits and tower gardens to adults with children enrolled in schools 

in FCPH’s jurisdiction. With more parents being aware of the 

program, the hope is that we can expand Ohio Days to more schools. 

• The Ohio Days website (ohiodays.org) launched on Monday, January 3rd.  

 

Tobacco 
• Zach Watson and Olabisi Eddy have worked with 

Gatehouse Media to secure a media buy with content 

about the dangers of smoking tailored to young adults. 

These ads are currently running on Facebook, Instagram 

and Snapchat. 

 

Health Literacy Grant 
• The Health Literacy Grant project is well underway, with 

weekly/biweekly meetings occurring between project 

managers and communications. Approval and 

confirmation of the website URL has taken place and 

website structure planning is underway. Branding for the 

project is under development in conjunction with other 

strategy conversations regarding communications.  

 

Social Media – December 2021  
General:  

• World AIDS Day: December 1 

• FCPH Care Coordination Program Staff Member 

Interview with Healthcare Collaborative of Greater 

Columbus: December 1 

• FCPH Job Openings: December 2 

• National Influenza Vaccination Week: December 8 

• Free NARCAN Distribution: December 9 

• NARCAN Distribution Partnership with ADAMH: December 9 

• Holiday Food Safety Tips: December 18 & 22 

 

COVID-19:  

• Long COVID-19 Testimony: December 13 

• Vaccine Clinic: December 14 



   

 

• Holiday COVID-19 Safety Tips: December 15, 21, 22, 23, 24, 30 & 31 

o General, Christmas, Kwanzaa & New Year’s Eve 

• Test the Season (COVID-19 Test Kit Distribution Event): December 16 & 20 (x2) 

• The Ohio State University Wexner Medical Center Postpones Elective Procedures Due to High COVID 

Hospitalizations: December 17 

• Masks Required in Public Places within the City of Columbus Reminder: December 20 

• Update from Frontline Nurses: December 21 

• Community-wide Mask Advisory in Effect Reminder/Increasing Rate of Cases: December 29 

 

 

 

 

 

 

 

 

 

 

 

 

 

Respectfully Submitted by:  

Mitzi Kline, Director of Communication and Marketing, January 6, 2022 


